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What we'll cover

 Why brand is important

 What is brand personality?

 What's an audience first approach?

« Showcasing your university’s core messages

*I’'m not going to bang on about the importance of the
correct colours or logos in presentations.
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Personality noun

/ parsa ' naeloti/
(pl. personalities)

1. the various aspects of a person’s character that
combine to make them different from other
people.

2. The qualities of a person’s character that make
them interesting and attractive.




Edge Hill Brand Personality

Genuine Confident Aspirational

We’re part of a campus community of academics

We’re confident in the university We empower our students to succeed in the lives
who are accessible, approachable and known by experience we offer to every student. they see for themselves. It’s not about building
their first names. We’re proud of our academic excellence unreal expectations, but about achievable

and the contributions our alumni make aspirations grounded in reality.

to our community.



What’s your university’s

brand personality?

Write down 3 words/phrases that you
think describe your university’s brand.




An audience first approach |

Home

or
halls?

g e g Which course?
HHE AR

City or campus?

Can | afford
to go to
university?

University,

*’ Apprenticeship

or work?

0 Where do | start

e With my personal
m statement?
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When'’s the E

UCAS deadline?




Know your core messages

University? « 96.9% of students employed or in further study within Home or . 1stinthe UK for accommodation — Uni Compare
15 months of graduating. halls? 2025
* Employers what work with us use industry-standard » Best value for money — Global Student Living Awards
|~‘ facilities in projects that students are involved with. Iil 2024
Can | . e : Personal
affordit? ° Scholarships specific to Edge Hill e
"« Student Opportunity Fund -
iu- * Best value for money for student accommodation. E
No core messages needed...
Cityor . 3rdjn the UK for University facilities — WhatUni Student e
campus?  Choice Awards 2023 deadline?
oS « One of the UK’s best green spaces - Green Flag aamts ..
M Award winning for 13 successive years BH ...this is about them
and how you can help,
_ not about us.
Which = b ortfoli ion: new Chemistry, Maths and
course? ortfolio expansion: new Chemistry, Maths a

Physics courses and constant investment in new
g facilities £350m over 15 years.



What are your university’s

core messages? |

1 2

Think AUDIENCE FIRST

List 2 outreach What are their
problems/needs/

preferences/goals?

activities

3

List 1 or more of your

university’s core
messages that would
fit this activity and
audience need.



“Authenticity is about
being true to who you are.”

Michael Jordan
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